Egy jobb élet keresése foldon, vizen, levegoben - avagy
mi koze a turizmusnak a legiforgalomhoz?
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# Vegre intéezmeényesitve lett a tobb évtizede létezo fenntarthato turizmus?

# Humanokolbdguskent es apaként: tul vagyok az ko gyaszon, halaval teli,
mértekletes elet, és a cselekvb remeny utja. De apakent két kamasz roppant
kovetkezetes kerdeseire kell valaszolnom....

# Ugyanakkor geografuskent es urbanistakent egyrészt latom a nagy kepet,

ismerem az adatokat es a trendeket, masreészt igyekszem egyfajta ,antropologus”
szemmel latni magunkat

Pl. Egyeni autohasznalat, a szabadsag megelése, stb.

A legtobb eurdpai orszagban, igy Magyarorszagon is a kozuti kozlekedés hasznaladi -
a szemeély- és teherszallitasban egyarant - kevesebb, mint egyharmadat fizetik meg
az altaluk okozott koltsegeknek. Az Europai Bizottsag mar 1995-ben errdl irt ,,Az
igazsagos és hatekony arak fele a kozlekedésben” ciml Zo6ld Konyvben, majd 1998-
ban ,Az infrastruktura igazsagos megfizettetese” cimu Fehér Konyvben.




# Elmegyek pihenni és ket stresszes nappal inditom és zarom a nyaralast?

# Természetjaroként és ujsagirokent: Fogadjunk, hogy mondok egy egész
kozéphegységet, amit senki nem ismer hazankban?

# Vonatozas: hatékonysag, stressz, meg a danok

# Volt ejtdernydskent: a repules élmeénye....

# A repulovel valo utazas 5-sz6r tobb Uveghazhatasu gazt bocsajt ki, mint a vasut.
(EEA jelentés 2021, Rail and waterborne — best for low-carbon motorised
transport)

# A légi ipar tobb mint 80%-a tomegturizmusra épul.

People Powered Tourism: Empowerment of local communities through co-
designing experience-based transformative travel to enhance visitor economy
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My Trip Q

CopenPay

Photo: VisitCopenhagen

Copenhagen attractions reward thoughtful actions.

All our choices have an impact, so why not ride a bike, clean up the

harbour, help in an urban garden, and be rewarded?

*CopenPay has wrapped up for the year, but the fun in
Copenhagen doesn't stop here. Stay in the loop by
sighing up for our Copenhagen Unfolded newsletter, and

never miss out on wha

3 in the city.

SIGN UP FOR
COPENHAGEN UNFOLDED
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# Visitor economy: The visitor economy is about creating “quality
experience spaces”, where both visitors and residents feel satisfied.
Through new experiences the goal is to inspire and educate visitors
and locals at the same time and create public value. To create new
“guality experience spaces”, new narratives are needed: the visitor
economy by nature shares the values of sustainable tourism and
dispersing guests and benefits, helping visitors discover new
destinations, and generating new revenues for families, businesses
and communities that have not previously benefited from tourism. A
visitor economy strategy is based on new metrics (e.g. satisfaction of
residents with tourism) and “coopetition” (strong networking).
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# Sustainable tourism: “tourism that fully considers its current and future
economic, social, and environmental impacts, while addressing the needs of
visitors, the industry, the environment, and host communities.” (Global
Sustainable Tourism Council)

#Transformative Travel: aims at making a difference in both the lives of
visitors and hosts. According to the Transtourism - Theoretical and
methodological foundations (Institute for Tourism) “multiple authors explore the
issues of how travel and tourism can change human behaviour and have a
positive impact on the world. Investigating various types of tourism such as
educational, volunteer, survival, community-based, eco, farm, extreme, religious,
spiritual, wellness, and mission tourism, (...) these specific forms of travel as well
as hosting provide conditions that foster the process of transformation.”
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# Ecotourism: “Responsible travel to natural areas that
conserves the environment, sustains the well-being of the local
people, and involves interpretation and education” (The

International Ecotourism Society). Education is meant to be
inclusive of both staff and guests.

# Regenerative Travel: By drawing inspiration from regenerative
agriculture, which emphasizes restoring ecosystems and
enhancing biodiversity, regenerative travel is travel that enables
the area or environment to grow or grow again, a practice that

seeks to leave destinations in a better state than they were
found.



mnnlerrey
Danube Region

-

People Powered Tourism

Co-funded by
the European Union

INCREASED DIRECT IMPACT
ON LOCAL COMMUNITIES
AND THE ENVIRONMENT
ORCHESTRATED BY THE
DESTINATION MANAGEMENT

One of the best-known examples of
Regenerative Tourism is Grootbos
| in South Africa.
The Nature Reserve is home to 765
plant species, 100 of which are
endangered. It started as a self-catering
facility in the 90s and now offers guests
exquisite S-star accommodation
offerings. It is not only nature to be
experienced, but conservation efforts,
education and community empower-
ment as well. As a result, they had more

nature-based experiences to offer to
travellers than before. The Grootbos
Foundation, formed in 2003, is a true
example of how a tourism product can
make a difference to both guests and
visitors alike. They helped establish
community-owned enterprises, protect-
ed endangered plant species, restored
ecosystems, and created multiple
education programs. The cornerstones
of the model are:

3: A key pillar of the foundation is its
Green Futures project, which, among
other things, offers Horticulture and
Life Skills College, established in 2003.
Since its inception, 118 young people
have graduated, and 90% of graduates
have found employment.

;: The foundation also manages a
successful project to combat invasive
alien species, employing 61 previously
unemployed people from  the
surrounding community.

:: The Siyakhula Organic Farm, which
was established in 2009, now employs a
full-time staff of six and runs as a
commercial enterprise to make an
income for foundation projects and
provide fresh food for the hotel.



# Undertourism: a new phenomenon is developing as a
response to overtourism, putting new stories and areas on the
map. As National Geographic describes: ‘Undertourism’ is the

increasingly common marketing tactic being used by less-
frequented destinations

# Nature-based Solutions are actions to protect, sustainably
manage, and restore natural and modified ecosystems that
address societal challenges effectively and adaptively,

simultaneously benefiting people and nature (International
Union for the Conservation of Nature)




Benchmark Study (BURST)

# https://interreg-

danube.eu/proj

ects/people-

powered-tourism/library
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VISITOR ECONOMY
IN PRACTICE

Opportunities
for local communities to boost
~regenerative and transformative
tourism se\_,_rsvices within the visitor
- economy framework
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# People Powered Tourism: empowerment of local communities
through co-designing experience based transformative travel to
enhance visitor economy.

# Programme Priority: A more social Danube Region
# Programme Specific Objective: 3.3: Socio-economic development
through heritage, culture and tourism

Underlying data:
# 72% of millennials prefer spending more money on unigue
experiences rather than on material things

# According to booking.com, 68% of global travellers would consider
participating in cultural exchanges to learn a new skill, followed by a
volunteering trip with 54%.




Municipality of Szeged Hungary (HU)
PP2 Szeged and Surroundings Tourism Nonprofit Ltd. Hungary (HU) PP
PP3 BURST Non-profit Itd. Hungary (HU) pp
PP4 Dubrovnik Development Agency DURA Croatia (HR) PP
INSTITUTE FOR TOURISM Croatia (HR) PP
“Clty of Sarajevo Bosnia and Herzegovina (BA)
PP
Brasov Metropolitan Agency for Sustainable Development Romania (RO) PP
Destination Management Organization Timisoara Romania (RO) PP
“Clty of Sombor Serbia (RS) Bp
AN CHAMBER OF COMMERCE AND INDUSTRY VRATSA Bulgaria (BG)
PP
HHEEE Non-governmental organisation Green Home Crna Gora (ME)
PP
PR Regional Development Agency for Podravje - Maribor Slovenija (SI)
PP
e City Hall of Chisinau Moldova (MD)
PP
HAFE Agency for Sustainable Development of the Carpathian Region “FORZA" Ukraine (UA)
PP
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PP3's first experience
in Kospallag

# Forestry
# Soll
# Ecological knowledge
# Traditions
# Hiking
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PP3 plans: Beaver Safari with
voluntary water retention work
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e (,Water Protectors”) + biking




Sok kicsi

sokra megy!

Lelassitjak a viz
& lefolyasat a
dombokrol

Merseklik a
& villamarvizek
kialakulasat

Vedik a telepiilést
a vizkaroktol

é Csokkentik az
erozios karokat

é Segitik a klima-
alkalmazkodast

Tamogatjak a tér-
é seqgi csapadeéek-
vizgazdalkodast

é Javitjak a talajviz
utanpotlodasat

& Enyhitik az aszaly-
erzekenyseget

é Gazdagitjak az
elovilagot

é Valtozatosabba
teszik a tajat
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¢4Y LOGOS

W 4WATERS

https://lifelogosAwaters_bm_hu

KISLEPTEKU TERMESZETES ViZMEGTARTO MEGOLDASOK DOMBVIDEKEN

céLzom
ERDOSITES

MELYEDESEK

Meredek ID(:]SZAKO.S
ARHULLAM- _domboldalakon ELARASZTASA,
CSOKKENTO, o TOKA
HORDALEK- puffersav Erdokben, réteken
e B
RONKGAT oldaitarozé
Kis patakok felso

szakaszan, idosza-
kos vizfolyasokon

TERMESZETES
AKADALYOK
MEGHAGYASA

PATAK.
REVITALIZACIO

Természetes kor-
nyezetben, erdok-
ben, patakokban

Patakmedrek
természetes
allapotnak
megfelelo vissza-
rendezése

ViZMOSASOK
TERMESZETES
MEGKOTESE

MEZOVEDO
FASCSERIES
SAV

Kisebb vizmosa-
sokban, arkokban,
keskeny
volgyekben

Lejtore merdleges
szantokon, valamint
utak mentén, lanka-
sabb részeken a viz-
és szélerozio elien

ROZSESOVENY
ES FLOSOVENY

ALACSONY
= FOLDSANC,
Ha - OVARKOK

Lejtas terep védel-
meére, dombokon és
széles vdlgyekben,
szintvonalak men-
tén vizek terelésére

Erdzidveszélyes
szantokon, szint-
vonalak mentén,

keritések mentén
("Benjes sovény”)

A projekt az Eurdpai Unio LFE programjanak timogatisaval, valamint 3 Magyar Allam tarsfinanszirozasaval valosul meg.

PP3 plans: Water retention in Puspokszilagy +
exploring rare species

Union



A

PP3 plans: Urban thematic walk
ot (sponge city)
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